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offf E|3o| gojoz
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T o] FunlE Y BJAES] YAE AeHE &2Foof 3ttt o]u] Google
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Auk AAE Googledtol| & Absto|t).

Google Travel 0|83}H Google Trend £41: Google Flight2| ZAY gl &7t

(2015.1.1=100pt)

200 Expedia
3 oA Booking.com
o3 180 Goole Flight
160 | Travel (ZEHQ! ZA0f)
0 4+ m 140 A
120 +

100 k»’WM’\
v \"'{ \

80 | ‘\\Jhn’
60 -

40 ; T T : .
101001 MBS A S T 2RuAY 15 16 17 18 19 '20
o som 28
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Az}
OTAL ciokat A% aboiatzee] A9 8HAl Michael Porter= §F AFS] A9 Q908 oAl 7HAE Wrdinh A
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2 Online Travel Agencies Need To Reinvent Themselves To Fend Off Rising Costs And Google, Forbes
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